
Made with twoshot.ai - mark placement
TwoShot creator campaign asset sheet, September 2026. Files: Banner Static.png, Banner Animated.webm,
twoshot outro vertical.mp4, TwoShot logo animation.mov, logo PNG/SVG.

1. Corner mark

Use Banner Static.png  (or Banner Animated.webm  for the 6-second animated
entrance) as an overlay.
Bring it in after the first 2 to 4 seconds. The opening stays organic; the mark is there for the
rest of the video.
Bottom left or bottom right, roughly 10 percent of the frame width (about 108 px wide on a
1080 px wide vertical frame), with a margin of about 3 percent from the edges and clear of
platform UI.
Do not crop, recolour, stretch, blur or cover it.

 

2. End screen (2 to 3 seconds)

Best version: the video's own character says "this video was made with TwoShot" while
holding the TwoShot logo. Make it in TwoShot with the logo file as a reference image.
Otherwise use twoshot outro vertical.mp4  (1080 x 1920, 3.7 s) as the final clip.
TwoShot logo animation.mov  has an alpha channel if you want the logo to land over

your own footage.

0 to 3 s: no mark 3 s onward



 

3. Caption, disclosure, link, bio

One written credit per video, in your own words, high enough in the caption that it shows
without expanding. A pinned comment on that video works instead of a caption line, not on
top of it. Write it fresh every time, e.g. "made this whole thing in TwoShot in about 10
minutes, link in bio".
Disclosure on every post: the platform's paid-partnership label where it exists, plus #ad  on
its own line as the first hashtag after the caption text.
Do not leave comments tagging @twoshot.app  on your posts. If you tag
@twoshot.app , do it in the caption, and only where it fits naturally.

Bio: your campaign link (a twoshot.ai/join/...  link your network gives you) for the
whole campaign. Set the bio once, then leave it alone. Add the link to captions or
descriptions only where the platform makes it clickable (YouTube, X, Facebook).
One upload per platform. Do not post the same video on several accounts you run on the
same platform. Posts stay live for at least 30 days with likes visible.
If your account features an AI-generated person or character, turn on Instagram's AI-
generated profile label (Edit profile) before your first campaign post.

character holds the logo:
"this video was made

with TwoShot"
or the TwoShot outro clip


